
National Survey
1,519 registered voters nationwide March 1-7, 2022

Toplines

D1. Are you male or female?
46% Male
54 Female

D2. In what year were you born? [recoded to the following age buckets]
18% 18-34
23 35-49
31 50-64
28 65+

D3. What is your race/ethnicity?
74% White / Caucasian
10 Black or African American
9 Hispanic or Latino/a
1 American Indian or Alaska Native
5 Asian or Pacific Islander
1 Other

D4. What is the highest level of education you have completed?
14% High school diploma or less
31 Some college, but no degree
10 Associate's degree, or two-year college degree
28 Bachelor's degree, or four-year college degree
17 Graduate degree

D5. Generally speaking, do you think of yourself as a:
26% Strong Democrat
7 Weak Democrat
13 Ind Democrats
10 Independents
11 Ind Republicans
5 Weak Republican
27 Strong Republican
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Q1. Do you support or oppose America taking each of the following measures in response to
Russia's invasion of Ukraine:

Support Oppose Not Total Total Net
Very Somewhat Somewhat Very sure Support Oppose Support

Sanctioning
Vladimir Putin
personally

80 10 3 3 4 90 7 83

Prohibiting Russian
banks from
accessing US and
global financial
systems

79 10 3 3 4 90 7 83

Prohibiting
Russians from
flying over US
airspace

77 13 4 3 3 90 7 83

Economic
sanctions on Russia

74 14 4 4 4 88 8 80

Blocking Russia's
oil and gas exports
to the US

73 12 5 5 5 85 10 75

Seizing the
property of Russian
oligarchs in
America

69 14 5 5 6 83 11 73

Providing weapons
to Ukraine

68 21 4 4 4 88 8 80

Providing
economic
assistance to
Ukraine

63 21 5 6 5 84 11 72

Allow Ukraine to
join NATO

61 17 6 5 11 78 11 67

Direct military
action by the U.S.
military

16 23 20 31 10 39 51 -12

Q2. Do you support or oppose America accepting refugees escaping violence from:

Support Oppose Not Total Total Net
Strongly Somewhat Somewhat Strongly sure Support Oppose Support

Ukraine 54 26 7 9 3 80 16 64

Afghanistan 40 28 10 20 3 67 30 37
The Northern Triangle countries of
El Salvador, Guatemala, and
Honduras

38 22 13 24 4 60 37 23
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Q3. Do you consider each of the following countries an ally, a competitor, or an enemy of the US?

Ally Competitor Enemy

The United Kingdom 91 9 1
Ukraine 80 15 5
Mexico 59 35 6
China 3 41 55
Russia 2 18 80

Q4. Is America in a new cold war with Russia?
49%   Yes
20 No
32 Not sure

Q5. Is Russia’s invasion of Ukraine a:
72% Major threat to US interests
20 Minor threat to US interests
9 Not a threat to US interests

Q6. How motivated are you about voting in the November midterm election on a scale from 0 to 10,
where 0 means you are not motivated at all and 10 means you are extremely motivated?
1 0 - not motivated at all
0 1
0 2
1 3
1 4
4 5
3 6
4 7
4 8
4 9
78 10 - extremely motivated
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Q7. How much have you heard about:

A lot Some Only a little None

The Russian invasion of Ukraine. 90 9 1 0

Issues with the supply chain. 59 29 7 4
Senators Joe Manchin and Kyrsten Sinema
blocking the Biden agenda.

56 26 8 11

The CDC relaxing their masking
guidelines.

50 38 11 2

Joe Biden's State of the Union Address. 50 24 16 10
Biden and Democrats' economic plan to
raise taxes on the rich and corporations.

38 32 18 12

The nomination of Ketanji Brown Jackson
to the U.S. Supreme Court.

36 38 17 8

The bipartisan infrastructure law that was
signed into law in November 2021.

35 37 20 8

Biden and Democrats’ economic plan to
address climate change, establish
universal pre-K, and reduce the cost of
health care.

35 33 17 15

Kanye West's feud with Kim Kardashian
and Pete Davidson.

18 13 26 43

Q8. President Biden has nominated the first Black woman to the Supreme Court. In general, will that
be a good thing or a bad thing for the country?
51 Good thing
16 Bad thing
34 Neither/Not sure

Q9. Which THREE of the following are the most important issues facing the country:
43 Fair elections
42 The economy and jobs
33 Immigration
31 Healthcare
30 National security
26 Corporate greed
25 Climate change
22 Racism & discrimination
16 Infrastructure
13 Taxes
10 COVID-19
9 Guns
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Q10. A year from now, do you think things will be better, worse, or about the same as they are today
with respect to each of the following:

Will be better in a
year

Will be about the
same in a year

Will be worse in a
year

The coronavirus 55 37 8

The U.S. job market 32 35 33
Your personal
finances

30 42 28

The U.S. economy 29 23 47
The price of everyday
goods

22 18 60

The immigration
system

13 43 45

Healthcare costs 9 38 53
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METHODOLOGY

Change Research surveyed 1,519 registered voters nationwide from March
1-7, 2022. We used targeted advertisements on Facebook and Instagram, as
well as across the web via Facebook's ad platform to recruit respondents.

Regardless of which of these sources a respondent came from, they were
directed to a survey hosted on SurveyMonkey’s website.

Ads placed on social media targeted all registered voters living in the U.S. As the survey fielded,
Change Research used dynamic online sampling: adjusting ad budgets, lowering budgets for
ads targeting groups that were overrepresented and raising budgets for ads targeting groups
that were underrepresented, so that the final sample was roughly representative of the
population across different groups. The survey was conducted in English.

The survey was conducted online by Change Research. Post-stratification was performed on
age, gender, education, race/ethnicity, 2020 presidential vote and region. Weighting parameters
were based on demographic breakdowns from the voter file. That is, if a given age bracket or
gender group represented x% of all registered voters, then that same group would be weighted
to x% in this survey.

The modeled margin of error* for this survey is 3.1%, which uses effective sample sizes** that
adjust for the design effect of weighting.

* We adopt The Pew Research Center's convention for the term "modeled margin of error"(1)
(mMOE) to indicate that our surveys are not simple random samples in the pure sense, similar to
any survey that has either non-response bias or for which the general population was not invited
at random. A common, if imperfect, convention for reporting survey results is to use a single,
survey-level mMOE based on a normal approximation. This is a poor approximation for
proportion estimates close to 0 or 1. However, it is a useful communication tool in many settings
and is reasonable in places where the proportion of interest is close to 50%. We report this
normal approximation for our surveys assuming a proportion estimate of 50%.

** The effective sample size adjusts for the weighting applied to respondents, and is calculated
using Kish's approximation (2).

(1)https://www.pewresearch.org/methods/2018/01/26/for-weighting-online-opt-in-samples-what-m
atters-most/

(2) Kish, Leslie. Survey Sampling, 1965.

For more information, contact Nancy Zdunkewicz at nancy@changeresearch.com
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